
 

 

 

 

 

 

 

 

 

 

WineBlueBook Explained 

September 2009 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

How Scores relate to Price. And how Price relates to Value,   

WineBlueBook provides users with a Value Index that is derived by first grouping all like-scoring wines of a given varietal together 
then determining what the average price is for a wine with that rating. A wine priced at that average price has a Value Index of 
100%.  Wines with a lower Value Index reflect below-average prices.  A higher Value Index likewise reflects above-average prices.    

In the example below, the wines have an average score of 92 and range in price from $25 to $175.  The average price of a 92 rated 
Bordeaux wine is $100. Wine A is an “Outstanding Value” because it costs ¼ of the average price as a similar scoring Bordeaux wine 
($25 when the average is $100).  Wine B at $50 is a Great Value because it costs half as much as average.  Wine G is $100 and the 
average is $100 therefore the Index percentage is 100 (average).  Wine J is 30% higher than average (130 index).  Just like in golf, the 
lower the value index, the better. 

 



 

The first section (page one) of every issue shows the table of contents (bookmarks are also included to instantly click to a section) of 
the wines covered in the issue.  A few paragraphs highlight a selection of wine values at various price points. 

 

 



 

The second section  list the “Outstanding” and “Great Values” that were scored in the past 30 days.  A wine is defined as 
“Outstanding” if the price is 25% of the average price of a similar scoring wine, so a Value Index of 25% or less.  A wine is a “Great 
Value” if it costs 50% less than the average, and a wine is designated a “Value” if the price is 75% of a similar scoring wine.  The 
second page is sorted by varietal, the third page is sorted by score, the fourth by value and the fifth page is sorted by price. 

 

The wine’s availability in the marketplace is either “NA”, “Low”, “Med”, or “High”.  For those with Low, Med, or High availability, 
WineBlueBook will provide the average price.  Wine will be NA (not available) when it is not yet released or sold out with online 
retailers in the US so WineBlueBook will be unable to provide an average retail price in the issue.  In this case, WineBlueBook will 
show the “A”verage Price, “V”alue Price, and “G”reat “V”alue Price for the same varietal and average score.  This will enable you to 
determine if the wine is a value or not if/when you do find this particular wine for purchase.  The example above (A=$127, V=$95, 
GV=$64) is the Average/Value/Great Value price for all 96 rated Australian Shiraz listed in WineBlueBook.   

The third section of WineBlueBook’s buying guide will show all of the wines rated in the past 30 days, by two or more of the major 
critics. 

 

 

The fourth section “Outstanding and Great Values past 12 months – Sorted by Varietal, Score, Price” allows you to go into a wine 
shop and shop for great wine values by varietal.  The “Issue Month” is when the wine was last scored (and the following month 
published) as an “Outstanding” or “Great Value” wine. 

 



 

Also, in the fourth section, you can find “Outstanding and Great Values past 12 months – Sorted by Producer”, which allows you to 
scan for great values alphabetically by the producers you are most interested. 

 

 

The last section, “Average Price per Score”, allows you to see the average price by varietal that WineBlueBook uses to develop the 
Value Index.  This will enable you to get a good idea of whether a wine is a value or not, if it is not listed in WineBlueBook. For a wine 
to be listed in WineBlueBook, it must have two or more professional critic scores. 

 


